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ABSTRACT

A sample of 246 male and 380 female participants in
courses about psychological type theory in a Christian
context completed Form G (Anglicised) of the Myers-
Briggs Type Indicator® (MBTI®) instrument. The male
Christians demonstrated clear preferences for
Introversion, Sensing, Thinking, and Judging. The
female Christians demonstrated clear preferences for
Introversion, Sensing, Feeling, and Judging. The pre-
dominant type among the men was ISTJ (18%), and the
predominant type among the women was ISFJ (21%).
The type preferences of the current samples were statis-
tically compared with the United Kingdom population

norms. The male Christians preferred Intuition and
Judging significantly more frequently than the male UK
population norms, and the female Christians preferred
Introversion, Intuition, and Judging significantly more
frequently than the female UK population norms.
Note: For the Myers-Briggs Type Indicator® (MBTI®) instrument, the eight preference categories
are the following: Extraversion (E) versus Introversion (I), Sensing (S) versus Intuition (N), Thinking
(T)  versus Feeling (F), Judging (J) versus Perceiving (P). 

INTRODUCTION

Researchers have observed the increasing popularity of
psychological type theory in Christian contexts (e.g.,
Delmege, 1996). Psychological type theory has been
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applied to many areas of Christian belief and practice,
such as evangelism (e.g., Butler, 1999), prayer (e.g.,
Martínez, 2001), the person of Christ (Sanford, 1987),
leadership (Oswald & Kroeger, 1988), the reading and
preaching of scripture (Francis, 2003), congregations
(e.g., Baab, 2000), and spirituality (Goldsmith, 1994).
There are a number of possible explanations for this
popularity. For example, various commentators have
argued that psychological type theory helps Christians
to identify and appreciate individual differences (e.g.,
Osborn & Osborn, 1991), that psychological type the-
ory is a useful tool for deepening self-knowledge (e.g.,
Repicky, 1981), and that psychological type theory may
be employed to enhance spiritual development (e.g.,
Duncan, 1993).

A growing body of empirical research applies psy-
chological type theory to issues of Christian belief and
practice such as denomination (e.g., Ross, 1993), atti-
tude toward charismatic experience (e.g., Francis &
Jones, 1997), mystical orientation (e.g., Francis, 2002),
prayer preferences (e.g., Ware, Knapp, & Schwarzin,
1989), and style of religious leadership (e.g., Francis &
Payne, 2002). In addition, a number of studies have
attempted to profile the psychological type preference
of various Christian groups, such as people training for
the ministry (e.g., Francis & Robbins, 2002), members
of religious orders (e.g., Bigelow, Fitzgerald, Busk,
Girault, & Avis, 1988), and clergy (e.g., Francis, Payne,
& Jones, 2001).

However, little research has been conducted to
determine how much Christians are similar to or differ-
ent from the wider population in their psychological
type preferences. This article will first review previous
empirical studies, with a view toward identifying trends
among the psychological type distributions of Christians
in the UK.

Nine studies have been conducted among
Christians in the UK for which details of participants’
psychological type preferences are provided (Craig,
Francis, Bailey, & Robbins, 2003; Francis 2002;
Francis, Butler, & Craig, 2005; Francis, Butler, Jones, &
Craig, 2007; Francis, Duncan, Craig, & Luffman, 2004;
Francis & Jones, 1998, 2000; Goldsmith & Wharton,
1993; Jones & Francis, 1999).

Goldsmith and Wharton (1993) investigated the
psychological type preferences of three samples of
churchgoers taken from English dioceses, using the
MBTI instrument. They did not provide either the num-
ber of participants in their studies or the participants’

backgrounds. In the first sample, 71% preferred
Introversion, 53% preferred Sensing, 94% preferred
Feeling, and 58% preferred Judging. In the second sam-
ple, 80% preferred Introversion, 65% preferred Sensing,
70% preferred Feeling, and 80% preferred Judging. 
In the third sample, 78% preferred Introversion, 56%
preferred Intuition, 67% preferred Feeling, and 66% 
preferred Judging.

Francis and Jones (1998) used the MBTI instru-
ment to investigate the psychological type preferences of
315 participants attending courses on personality and
spirituality. They reported that 96% attended church at
least once a week. Within this sample, 55% preferred
Introversion, 55% preferred Sensing, 66% preferred
Feeling, and 64% preferred Judging. The most fre-
quently occurring types were ISFJ (17%) and ESFJ
(11%).

Jones and Frances (1999) investigated the psycho-
logical type preferences of 82 student churchgoers,
using the Keirsey Temperament Sorter® KTS® instru-
ment (Keirsey & Bates, 1978). In this sample, 57% 
preferred Introversion, 61% preferred Intuition, 60%
preferred Feeling, and 82% preferred Judging. The
authors did not provide complete details of the 16 
psychological types.

Using the MBTI instrument, Francis and Jones
(2000) investigated the psychological type preferences
of 284 participants attending courses on personality and
spirituality. They reported that 93% attended church at
least once a week. Within this sample, 57% preferred
Introversion, 66% preferred Sensing, 58% preferred
Feeling, and 74% preferred Judging. The most fre-
quently occurring types were ISFJ (19%) and ISTJ
(14%).

Francis (2002) used the MBTI instrument to inves-
tigate the psychological type preferences of 543 partici-
pants attending courses on personality and spirituality.
He reported that 87% attended church at least once a
week. Within this sample, 57% preferred Introversion,
59% preferred Sensing, 63% preferred Feeling, and
69% preferred Judging. The most frequently occurring
types were ISFJ (16%) and ESFJ (12%).

Craig et al. (2003) investigated the psychological
type preferences of 101 churchgoers from three Church
in Wales benefices, using the Francis Psychological 
Type Scales (FPTS). Within the sample, 61% preferred
Introversion, 85% preferred Sensing, 65% preferred
Feeling, and 92% preferred Judging. The most frequently
occurring types were ISFJ (30%) and ESFJ (25%).
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Using the MBTI instrument, Frances et al. (2004)
investigated the psychological type preferences of 211
women and 116 men from five typical Anglican congre-
gations in central England. In the sample of women,
56% preferred Introversion, 74% preferred Sensing,
73% preferred Feeling, and 67% preferred Judging. The
most frequently occurring types among the women
were ISFJ (21%) and ESFJ (18%). In the sample of men,
66% preferred Introversion, 62% preferred Sensing,
52% preferred Thinking, and 70% preferred Judging.
The most frequently occurring types among the men
were ISTJ (27%) and ESFJ (13%).

Francis et al. (2007) investigated the psychological
type preferences of a sample of active members (93
women and 65 men) of the Anglican Church in England.
In females, 56% preferred Introversion, 55% preferred
Sensing, 79% preferred Feeling, and 72% preferred
Judging. The most frequently occurring types among
the women were ISFJ (22%) and ESFJ (17%). In males,
54% preferred Introversion, 51% preferred Intuition,
57% preferred Thinking, and 79% preferred Judging.
The most frequently occurring types among the men
were ISTJ (17%) and ISFJ (14%).

Francis et al. (2005) used the MBTI instrument to
investigate the psychological type preferences of mem-
bers from six Parochial Church councils. The data were
provided by 74 women and 40 men. Within the women,
64% preferred Introversion, 72% preferred Sensing,
72% preferred Feeling, and 80% preferred Judging. The
most frequently occurring types among the women
were ISFJ (27%) and ESFJ (16%). Within the men, 58%
preferred Introversion, 55% preferred Intuition, 68%
preferred Thinking, and 63% preferred Judging. The
most frequently occurring types among the men were
INTP (18%), ISTJ (13%), and INTJ (13%).

To summarize, these nine studies have generated
14 separate type profiles, usually considering men 
and women together, but sometimes distinguishing
between the two sexes. The consensus of these 14 pro-
files is that Christians in the UK prefer Introversion over
Extraversion (all 14 profiles), Sensing over Intuition (10
of the 14 profiles), Feeling over Thinking (11 of the 14
profiles), and Judging over Perceiving (all 14 profiles).

However, all of the cited studies are limited in that
they do not attempt to compare the type preferences of
their sample with other groups. They reveal a general
trend for Christians in the UK to prefer Introversion,
Sensing, Feeling, and Judging, but they fail to report
how much this trend reflects or differs from the type

distribution of the wider population. The presentation
of the psychological type profiles of Christians needs a
basis for comparison in order to be meaningful.

Therefore, there were two aims to this study. The
first was to replicate previous studies among Christian
groups in the UK to determine whether the current sam-
ple continues the preference for Introversion, Sensing,
Feeling, and Judging. The second aim was to see if the
type distribution of Christians is similar to or different
from the UK population norms.

METHOD

Participants in courses concerned with psychological
type theory in a Christian context completed Form G
(Anglicised) of the Myers-Briggs Type Indicator (MBTI)
instrument (Myers & McCaulley, 1985). The courses
included staff development in an Evangelical Christian
organisation, church-based parenting courses, church-
based preparation for marriage courses, church group
conferences, theological training courses, and MBTI
workshops for Christian groups. The data were collected
for 246 men and 380 women.

RESULTS

The type distribution of the 246 male Christians is pre-
sented in TABLE 1. These data demonstrate clear prefer-
ences for Introversion (58%), Sensing (57%), Thinking
(65%), and Judging (62%). The three predominant
types were ISTJ (18%), ISFJ (11%), and INTJ (9%).
Overall, 43% of the men expressed a TJ preference.

In addition, TABLE 1 includes the SRTT results
from a comparison of the Christian males with the UK
population norms for men reported by Kendall (1998).
Kendall reported that 748 men chosen at random
demonstrated preferences for Introversion (53%),
Sensing (73%), Thinking (65%), and Judging (55%).
Compared with the male UK population as a whole,
male Christians were significantly more likely to display
preferences for Intuition and Judging.

The type distribution for the 380 female Christians
is presented in TABLE 2. These data demonstrated clear
preferences for Introversion (53%), Sensing (63%),
Feeling (68%), and Judging (70%). The three predomi-
nant types were ISFJ (21%), ESFJ (13%), and ISTJ (8%).
Overall, 50% of the Christian women expressed an SJ
preference.

TABLE 2 also includes the SRTT results from a com-
parison of the Christian females with the UK population
norms for women reported by Kendall (1998). Kendall
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Dichotomous Preferences

E 103 (41.9%) I = 0.89

I 143 (58.1%) I = 1.10

S 141 (57.3%) ***I = 0.78

N 105 (42.7%) ***I = 1.59

T 159 (64.6%) I = 1.00

F 87 (35.4%) I = 1.01

J 153 (62.2%) *I = 1.14

P 93 (37.8%) *I = 0.83

Pairs and Temperaments

IJ 101 (41.1%) **I = 1.34

IP 42 (17.1%) I = 0.76

EP 51 (20.7%) I = 0.90

EJ 52 (21.1%) I = 0.88

ST 83 (33.7%) ***I = 0.67

SF 58 (23.6%) I = 1.03

NF 29 (11.8%) I = 0.96

NT 76 (30.9%) ***I = 2.12

SJ 100 (40.7%) I = 0.92

SP 41 (16.7%) ***I = 0.58

NP 52 (21.1%) I = 1.29

NJ 53 (21.5%) ***I = 2.07

TJ 105 (42.7%) I = 1.12

TP 54 (22.0%) I = 0.82

FP 39 (15.9%) I = 0.85

FJ 48 (19.5%) I = 1.18

IN 53 (21.5%) ***I = 1.81

EN 52 (21.1%) *I = 1.41

IS 90 (36.6%) I = 0.89

ES 51 (20.7%) ***I = 0.65

ET 69 (28.0%) I = 1.01

EF 34 (13.8%) I = 0.72

IF 53 (21.5%) *I = 1.35

IT 90 (36.6%) I = 0.98

C. L. Craig, L. J. Francis, and J. Barwick

Jungian Types (E) Jungian Types (I) Dominant Types
n % Index n % Index n % Index

E–TJ 37 15.0 0.95 I–TP 22 8.9 0.60* Dt. T 59 24.0 0.78*

E–FJ 15 6.1 0.76 I–FP 20 8.1 1.11 Dt. F 35 14.2 0.93

ES–P 22 8.9 0.63* IS–J 71 28.9 1.08 Dt. S 93 37.8 0.92

EN–P 29 11.8 1.36 IN–J 30 12.2 2.94*** Dt. N 59 24.0 1.87***

Table 1. Type Distribution of Male Christians and SRTT Comparison With UK Adult Male Norms.

N = 246 + = 1% of N I = Selection Ration Index *p<.05 **p<.01 ***p<.001

The Sixteen Complete Types

ISTJ ISFJ INFJ INTJ

n = 45 n = 26 n = 7 n = 23

(18.3%) (10.6%) (2.8%) (9.3%)

I = 0.93 I = 1.52 I = 1.77 I = 3.68***

+ + + + + + + + + + + + + + + + + +

+ + + + + + + + + + + + + +

+ + + + + +

+ + +

ISTP ISFP INFP INTP

n = 7 n = 12 n = 8 n = 15

(2.8%) (4.9%) (3.3%) (6.1%)

I = 0.26*** I = 1.30 I = 0.90 I = 1.47

+ + +  + + + + + + + + + + + + +

+

ESTP ESFP ENFP ENTP

n = 13 n = 9 n = 10 n = 19

(5.3%) (3.7%) (4.1%) (7.7%)

I = 0.65 I = 0.59 I = 0.80 I = 2.14**

+ + + + +   + + + + + + + + + + + + +

+ + +

ESTJ ESFJ ENFJ ENTJ

n = 18 n = 11 n = 4 n = 19

(7.3%) (4.5%) (1.6%) (7.7%)

I = 0.63 I = 0.74 I = 0.81 I = 1.81*

+ + + + + + + + + + + + + + + + +

+ + + + +
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Dichotomous Preferences

E 179 (47.1%) ***I = 0.82

I 201 (52.9%) ***I = 1.24

S 239 (62.9%) ***I = 0.79

N 141 (42.7%) ***I = 1.79

T 123 (32.4%) I = 1.09

F 257 (67.6%) I = 0.96

J 266 (70.0%) **I = 1.14

P 114 (30.0%) **I = 0.78

Pairs and Temperaments

IJ 150 (41.1%) ***I = 1.39 

IP 51 (17.1%) I = 0.94

EP 63 (20.7%) **I = 0.68

EJ 116 (21.1%) I = 0.92

ST 78 (20.5%) I = 0.85

SF 161 (42.4%) ***I = 0.77

NF 96 (25.3%) ***I = 1.64

NT 45 (11.8%) ***I = 2.23

SJ 188 (49.5%) I = 0.91

SP 51 (13.4%) ***I = 0.53

NP 63 (16.6%) I = 1.24

NJ 78 (20.5%) ***I = 2.82

TJ 90 (23.7%) I = 1.17

TP 33 (08.7%) I = 0.93

FP 71 (21.3%) **I = 0.73

FJ 176 (46.3%) I = 1.12

IN 69 (21.5%) ***I = 3.02

EN 72 (21.1%) I = 1.29

IS 132 (36.6%) I = 0.95

ES 107 (20.7%) ***I = 0.66

ET 57 (15.0%) I = 0.88

EF 122 (32.1%) **I = 0.80

IF 135 (35.5%) I = 1.18

IT 66 (17.4%) *I = 1.38

C. L. Craig, L. J. Francis, and J. Barwick

Jungian Types (E) Jungian Types (I) Dominant Types
n % Index n % Index n % Index

E–TJ 43 11.3 1.01 I–TP 19 5.0 1.40 Dt. T 62 16.3 1.10

E–FJ 73 19.2 0.88 I–FP 32 8.4 0.79 Dt. F 105 27.6 0.85

ES–P 30 7.9 0.54*** IS–J 111 29.2 1.11 Dt. S 141 37.1 0.91

EN–P 33 8.7 0.91 IN–J 39 10.3 4.67*** Dt. N 72 18.9 1.61***

Table 2. Type Distribution of Female Christians and SRTT Comparison With UK Adult Female Norms.

N = 380 + = 1% of N I = Selection Ration Index *p<.05 **p<.01 ***p<.001

The Sixteen Complete Types

ISTJ ISFJ INFJ INTJ

n = 32 n = 79 n = 24 n = 15

(8.4%) (20.8%) (6.3%) (3.9%)

I = 0.98 I = 1.18 I = 3.64*** I = 8.54***

+ + + + + + + + + + + + + + + + + + +

+ + + + + + + + +

+ + + + +

+ + + + +

+

ISTP ISFP INFP INTP

n = 7 n = 14 n = 18 n = 12

(1.8%) (3.7%) (4.7%) (3.2%)

I = 0.72 I = 0.47*** I = 1.76 I = 3.04***

+ +  + + + + + + + + + + + +

ESTP ESFP ENFP ENTP

n = 10 n = 20 n = 29 n = 4

(2.6%) (5.3%) (7.6%) (1.1%)

I = 0.71 I = 0.48*** I = 1.02 I = 0.51

+ + +   + + + + + + + + + + +

+ + +

ESTJ ESFJ ENFJ ENTJ

n = 29 n = 48 n = 25 n = 14

(7.6%) (12.6%) (6.6%) (3.7%)

I = 0.81 I = 0.68* I = 1.96** I = 2.12*

+ + + + + + + + + + + + + + + + + + +

+ + + + + + + + + +

+ + +
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reported that 865 females chosen at random demon-
strated preferences for Extraversion (57%), Sensing
(79%), Feeling (70%), and Judging (61%). Compared
with the female UK population as a whole, female
Christians were significantly more likely to display pref-
erences for Introversion, Intuition, and Judging.

DISCUSSION

This study examined the psychological types of 246
male and 380 female Christians attending psychological
type courses. Three features of these data are worth 
discussing.

First, this study further supports the conclusion
that Christians in the UK tend to prefer Introversion,
Sensing, and Judging.

Second, although female Christians demonstrated
clear preferences for Feeling over Thinking, male
Christians demonstrated clear preferences for Thinking
over Feeling. This finding further supports the conclu-
sion that psychological type preferences of Christians
are related to gender differences (Francis et al., 2004,
2005, 2007). It is both a theoretically and an empiri-
cally well-established phenomenon that gender influ-
ences psychological type preferences on the T–F index
(Jung, 1971; Kendall, 1998). In addition, it confirms
previous studies that distinguished between clergy on
the basis of gender (Craig, Francis, & Robbins, 2004;
Francis, Penson, & Jones, 2001; Oswald & Kroeger,
1988).

Third, this study demonstrated that there are sig-
nificant differences between the type preferences of the
current sample of Christians and the type preferences 
of the UK population norms. The sample of male
Christians contained significantly more Ns and Js than
the male UK population norms. Similarly, the sample of
female Christians contained significantly more Ns and Js,
but also more Is, than the female UK population norms.

On the one hand, the finding that both male and
female Christians in the current sample were signifi-
cantly more likely to prefer Intuition than the wider
population is surprising. Studies among both Christians
in the UK (Craig et al., 2003; Francis, 2002; Francis &
Jones, 1998, 2000; Goldsmith & Wharton, 1993) and
among church leaders in the UK (Craig et al., 2004;
Francis et al., 2001; Francis & Robbins, 2002; Irvine,
1989) have tended to reveal preferences for Sensing
over Intuition. On the other hand, this finding is not
surprising when considered in the context of the high
preference levels for Sensing among the UK population

norms (73% and 79% among males and females,
respectively).

Although the current samples of Christians also
prefer Sensing over Intuition, this preference is less 
frequent than among the population as a whole. This is
understandable given the definition of Intuition in type
theory. Intuitive types are “imaginative and verbally 
creative” and they “trust inspiration” (Myers, 2000, 
p. 9). As a consequence, it could be argued that they are
attracted to the splendour, mystery, and otherness of 
the Christian faith. Goldsmith and Wharton (1993)
summarized the attractiveness of Christian spirituality
to Intuitive types, suggesting that they are “excited by
the possibilities of the Gospel, its cosmic scope, its
worldwide fellowship transcending cultural and racial
and national barriers; they will respond to Kingdom
theology, to the idea of transforming the world and of
being stewards of creation” (p. 140).

The finding that both male and female Christians
in the current sample were significantly more likely to
prefer Judging than the wider population is perhaps less
surprising. Studies among both Christians in the UK
(Craig et al., 2003; Francis, 2002; Francis & Jones,
1998, 2000; Goldsmith & Wharton, 1993; Jones &
Francis, 1999) and among church leaders in the UK
(Craig et al., 2004; Francis et al., 2001; Francis &
Robbins, 2002; Irvine, 1989) have consistently revealed
preferences for Judging over Perceiving. This is under-
standable given the definition of Judging in type theory.
Judging types’ “lives tend to be structured and organ-
ized, and they like to have things settled” (Myers, 2000,
p. 10). As a consequence, it may be argued that they are
attracted to the structure of church services, the rhythm
of weekly services, and the order prescribed by their
faith traditions.

The finding that female Christians were signifi-
cantly more likely to prefer Introversion than the wider
population is perhaps not completely surprising.
Studies among both Christians in the UK (Craig et al.,
2003; Francis, 2002; Francis & Jones, 1998, 2000;
Goldsmith & Wharton, 1993; Jones & Francis, 1999)
and among church leaders in the UK (Craig et al., 
2004; Francis et al., 2001; Francis & Robbins, 2002;
Irvine, 1989) have consistently revealed preferences
for Introversion over Extraversion. In contrast, in the
female UK population norms, women reported prefer-
ences for Extraversion (57%) over Introversion (43%).
It may be that introverted women find that their need
for space and quietness for contemplation is supported
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by the church. Introverts are defined in type theory as
being “drawn to their inner world” and needing to
“work out ideas by reflecting on them” (Myers, 2000, 
p. 9). As a consequence, it may be that Introverts are
attracted to the Christian faith, which encourages reflec-
tion and contemplation and provides the opportunity
for “sacred space” during church services.

Confidence in the generalisability of the present
findings is limited by three factors. The first factor
concerns the nature of the sample. The current sample
was drawn from participants in courses concerned with
psychological type theory in a Christian context. It has
been inferred that participants in these courses are
themselves Christians. However, it would be better if
participants had completed, for example, a measure of
Christian belief or church attendance. Further research
is needed to see if these findings are replicable among
samples using more stringent measures of Christian affil-
iation. Also, future research should provide more infor-
mation on the religious background of participants, such
as denominational affiliation or church orientation.

Second, it is not clear how much Kendall’s (1998)
United Kingdom population norms are really represen-
tative of the population of the UK. Within Kendall’s
sample, 46% of participants declined the invitation to
complete the MBTI instrument, suggesting that the data
may not be truly representative of the population as 

a whole. In addition, Kendall’s norms have not been
assessed in relation to other attempts to establish popu-
lation norms for the UK. Replication studies need to be
conducted in order to substantiate the stability and
validity of Kendall’s norms.

Third, the current study assumed that it is valid to
test sample data derived from Form G (Anglicised) of
the MBTI instrument against normative data generated
by the MBTI Step I™ instrument. However, it is unclear
if the type allocations achieved by the MBTI Form G
(Anglicised) and by the Step I instrument are really
compatible. If population norms generated by the Step I
instrument are to be used in future studies of church
leaders, then it would be helpful for the church leaders’
profile to be generated by Step I data.

CONCLUSION

The current study supported the notion that Christians
in the UK are more likely to prefer Introversion,
Sensing, and Judging. It also highlighted the issue of
gender differences on the Thinking–Feeling index. In
addition, it highlighted the weakness of generalising
from the finding that Christians tend to prefer ISFJ to
the presumption that Christians are more ISFJ than the
wider population. This study demonstrated that among
the current sample of Christians, persons who prefer
Intuition are overrepresented relative to the UK norms.
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